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Back To Stock Pipes

I’'m aretread. Started riding in the late
60's, rode through the 70's and retired it
until afew yearsago. Back then, | did my
share of hell-raising; not so much as some,
but enough to scare most of middle-Amer-
ica. Sincethen I’ ve founded my own busi-
ness; got married...all theusual causesand
the almost usual cure.

It's the “amost” that | thought might
interest you. | restarted my biking with a
Harley, of course. But no matter how much
chromel put onit, theride stayed the same:
great for around town, but hell on my
ancient body for anicelongtour. I'll skipan
interim bike or two, and tell you | landed on
a 2001 Vakyrie (standard). Well, | appar-
ently had not learned my lesson from the
Harley, so | busily added more chrome to
theValk. And, frankly I likeall of it... with
an exception that might be of interest: The
pipe swap.

Y ep: | spent about $700 + afew hundred
morein dealer [abor; argjet and adyno tune,

all to get the nice loud sound of the Two
Brothers 6-6 pipes. And boy, did that Valk
sound like a* 65 Buick with Glas-Packs!

But, you know, | was uncomfortable
making that much sound—turning heads
and such. Then the straw that broke my
resolution’s back: | went to my favorite
place on earth—Y osemite. I’ ve been going
theresince | wastwo yearsold. Thevalley
is now full of blaring radios; screeching
tires; rude and oblivioustouristsin shorts...
and me with my noisy bike. | was morti-
fied. Ashamed. Humiliated in myself, for
visiting a natural cathedral and adding to
the noise.

When wereturned from our Monterey to
Washington (state) and back tour (my wife
ridesher own bike), thefirst thing | did was
pull off those loud pipes, and put back the
stock pipes... and I'm much happier with
my bike and myself.

Friends asked “Why?" and my reply has
been, “Because |’ m not adoctor.” With abit
of agrin (and anod to the new Harley rid-

ers). | anwho | am. | did my hell raising,

and | don’t need to pretend I’ m anything

more than an old guy whose young heart
still lovesthethrill of agreat ride.

Cordialy,

Tracy Valleau

tracy @tracyvalleau.com

Monterey, CA

Can’t Thank You Enough!

I’ ve been riding motorcyclesfor over 40
years but only recently discovered what it
means to be a*“motorcyclist.” In the past |
did al the “biker” stuff, Myrtle Beach,
Laconia and Sturgis. | never seemed to
enjoy these events as much as others did,
probably because | was sober. In 1995, |
purchased my first Gold Wing and attended
“Americade,” wherel discovered your booth
and first subscribed to your publication,
which has since become my motorcycle
bible. That Gold Wing opened awhole new
world for me, “touring,” which last year
expanded into “adventure touring.” After
reading your articles about the Kawasaki
KLR650 | purchased one, did some sug-
gested upgrades, and set off for Labrador
and Newfoundland. Of coursetheKLR per-
formed flawlessly and | wasin awe of the
scenery and friendliness of the people. That
trip completed, | started planning atrip to
Alaskaandthe Arctic Circle. | just returned
from that trip after six weeks and 12,000
miles. | tried to think of words to describe
the scenery as | rode home and | came up
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